                                          Health and Human Performance  

                                                     Course Syllabus
1. Course Number:  HLHP 3400

Course Title:        Health Promotion in the Workplace

Credit Hours:      3

Prerequisite:        None

Co-requisites:      None

     2,  Date Syllabus Prepared:  August 2009
     3.  Text:   McKenzie, James & Smeltzer, Jan. Planning, Implementing, and Evaluating
                      Health Promotion Programs (4th Ed.), Boston, Alyn & Bacon, 2005.

     4.  Course Description:  The material presented and discussed in this class will prepare the               student with the necessary background and administrative skills to plan, implement,                      evaluate, and market a health promotion program.

     5.  Course Objectives:  The students will: 

          Demonstrate an understanding of the foundations of workplace health-promotion                          programs.

          Develop an understanding of the lifestyle intervention programs and there influence on                  individual health status.  

          Demonstrate the basic skills necessary for planning, implementing, evaluating, and 

          marketing health promotion programs.

6. Course Content: 
          Week     Topic

             1         Health Promotion in the 21st Century

        2         Historical rationale for health promotion

        3         Epidemiological rationale for  physical activity

        4         Benefits of Health Promotion Programs

                   Exam 1

        5         Health insurance issues in the workplace

        6         Cost- containment strategies in the workplace

        7         Incentives in the workplace 

             8         Adherence and compliance in the workplace

             9         Liability issues in health promotion

                        Exam 2      

            10        Theories and models in health promotion

       11        Mission statements, goals, and objectives

       12        Intervention strategies

       13        Identification and allocation of resources

6.    Course Content (continued)        

        14      Marketing programs

        15      Implementation strategies & Evaluation of programs
                  Exam 3
                       Presentations
    7.    Course Requirements/Evaluation:

           Students will be evaluated on their performance on class participation, abstract submission,            oral and written health promotion proposals, and on written exams. 
          Grading and Evaluation:
          Attendance and Class participation : Attendance is necessary to complete the requirements           for this course.  Material covered in class will not be provided to students who are absent             during a class session.  Class participation (10 points). 

          Exams: There will be three exams @ 50 points each (150 points).  Test material will be                 drawn from lecture notes, assigned chapters from the book,  and the packet. 

         Written Assignments: Bi-weekly assignments will be distributed on specific health                         promotion issues.  These will be ½ to 1 page and type-written.  Seven (7) @ 15 points                  (105 points). 

         Group Project:  Three students will research a specific health promotion issue provided by            the instructor.  Each group will develop a brief (8-10 min) PowerPoint presentation                      (25 points).  Additionally, a 3- 4 page typed paper on the assigned topic will be submitted            independently by each student at the time of the presentation (25 points).

         A student’s final grade will be based on the total amount of points accumulated from all of            the areas outlined above.  The points needed to attain the following letter grades are:

         Total Points    =    315

                           A   >   90       %
                           B        80 – 89%
                           C        79 – 79%
                           D        60 – 69%
                           F   <   59        %
8. Class Policy Statements:
Attendance/Absences;  Attendance is necessary to be successful in this class.  If an exam is missed, a make-up exam will be given only for University-approved excuses as outlined 
In the Tiger Cub.  Arrangement to take the make-up exam must be made in advance. 

Students who miss an exam because of illness need a doctor’s statement for verification of

sickness and should clear the absence with the instructor the day they return to class.  

Accommodations: Students who need accommodations are asked to arrange a meeting during office hours the first week of classes, or as soon as possible if accommodations are needed immediately.  If you have a conflict with my office hours, an alternative time can 

be arranged.  To set up this meeting, please contact me by e-mail.  Bring a copy of your Accommodation Memo and an Instructor Verification Form to the meeting.   If you do not have an Accommodation Memo but need accommodations, make an appointment with the 

Program for Students with Disabilities at 1244 Haley Center, 844 – 2096 (V/TT).  

Honesty Code:  The University Academic Honesty Code and the Tiger Cub rules and Regulations pertaining to Cheating will apply to this class. 

Professionalism:  As faculty, staff, and students interact in professional settings, they are 
expected to demonstrate professional behaviors as defined in the College’s conceptual 

framework.  These professional commitments or dispositions are listed below:

· Engage in responsible and ethical professional practices

· Contribute to collaborative learning communities

· Demonstrate a commitment to diversity

· Model and nurture intellectual vitality
