
AUBURN UNIVERSITY – FOREST HEALTH COOPERATIVE 
 

Due to the nature of the members and the appearance of possible impropriety these rules are in place. 

 

THE EIGHT FUNDAMENTAL RULES OF ANTI-TRUST 
COMPLIANCE 

 
1. Competitors may not agree on prices they charge for goods they sell. 

2. Competitors may not agree on prices they charge for services. 

3. Competitors may not agree on terms of sale. 

4. Companies may not use dominant market position to monopolize a market, control prices 
or exclude competitors. 
 

5. Competitors may not agree to compete by allocating customers, territories, or markets. 

6. Competitors may not agree to compete on bids – i.e. bid-rigging. 

7. Competitors may not agree on prices for products or services they buy. 

8. Competitors may not join in a boycott of suppliers or customers to accomplish anti-
competitive ends. 


