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Case Study:
Richard Spencer Event, April 18, 2017
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March 2

March 20 

April 12

Auburn first hears Spencer has booked space on campus

First group discussion: Allow or not allow?

Spencer announces that he is coming to campus
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April 12, Initial University Statement

“We strongly deplore his views, which run counter to those of this 
institution. While his event isn’t affiliated with the university, Auburn 
supports the constitutional right to free speech. We encourage the 
campus community to respond to speech they find objectionable with 
their own views in civil discourse and to do so with respect and 
inclusion.” 
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April 14, University Statement

“In consultation with law enforcement, Auburn canceled the Richard 
Spencer event scheduled for Tuesday evening based on legitimate 
concerns and credible evidence that it will jeopardize the safety of 
students, faculty, staff and visitors.”
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• Understand the landscape, stay informed

• Don’t run from tough issues
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