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Research Interests

Retailing — unorganized and organized retailing, application of technology in retail
Consumer Behavior and Marketing — online shopping behavior, experiential marketing
Sustainability — ethical consumption and green retailing

Research Summary

With an overarching goal of doing greater good for the society, my current research work is
based on three pillars: people, profit, and planet. With these pillars at the core, my research
agenda strives to: 1) create better shopping experiences for consumers which can improve their
well-being; 2) develop strategies retailers can use to achieve sustainable and long- term success
in the market place; and 3) investigate issues related to the environmental impact of the apparel
retail industry. In particular, my research work involves: 1) the use of experiential marketing
strategies to provide better shopping experiences in organized retail context; 2) exploration of the
technology that retailers can use to add value to their businesses and meet 21% century retailing
industry challenges; and 3) investigation of various antecedents which can influence
environmentally responsible and ethical consumption behavior of consumers.
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“A Multi-Dimensional Approach to Meet 21st Century Retailing Education and
Industry Challenges for India and the U.S.” Obama-Singh 21st Century
Knowledge Initiative (OSI) Grant, $190,000. Co-PI, Awarded, 2015-2018.

Internal Funding

Sadachar, A., Deshpande, G., & Chattaraman, V. (2015). Exploring ethical
consumption behavior in apparel context using fMRI technology”.
Collaborative mini-grant, Office of Vice President and Research at Auburn
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Graduate Professional Student Senate (GPSS) Peer Teaching Award, lowa State University
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Nominated Paper of Distinction at the 68" annual conference of the International Textile &
Apparel Association, Philadelphia, PA for, “Consumer adoption of online collaborative
co-design.” (2011).

Best overall use of experience economy strategies (runner up), College of Human Sciences
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CADS 5760/6760 Fashion Analysis and Forecasting
CADS 5850/6850 Apparel Merchandising and Retail Management
CADS 3850 Merchandise Planning and Control
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International Textile and Apparel Association
American Collegiate Retailing Association



