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Assistant Professor
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Courses currently being taught by Dr. Martin:

HRMT 3200: Hosp. Finance

HRMT 4300: Food and Beverage
HRMT 4600: Beverage Appreciation
HRMT 4920: Internship

NUFS 5380: Study Abroad

HRMT 5530: Science of Quality
HRMT 7000: Hosp. Enterprises

Leadership:

Faculty Advisor for the Auburn Chapter of the National Society of Minorities in Hospitality
Chair-Hotel and Restaurant Management Career and Internship Fair

Member-College of Human Sciences Scholarship Selection Committee

Member-Board of Directors, the Alabama Restaurant Association

Chair-Accreditation Commission for Programs in Hospitality Administration (ACPHA) Committee
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Grants:

2012/2013 Auburn University Intramural Grants Program entitled “Sports Branding and
Marketing in the Human Brain”

Funded amount: $7,500.

P

2011-2012 Daniel F. Breeden Endowed Grant entitled “Certified Hospitality Educator”
Funded amount: $3,000.00. Money used to fund CHE training for the entire HRMT faculty.
Co-PI



